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Purchasing Behavior, Buying Decision, Online Cosmetics,
Consumers in Bangkok
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Abstract

Decisions of Consumers in Bangkok” aims to (1) study personal factors, (2) examine the.
level of purchasing behavir and buying decisons, (3) analyze puschasing behavior and
motivating factors, and (4) exploe the relationship between purchasing behavior and
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cosmetics oine at lest once in the pest two_ months in Bangeok. Data were

it e ot ot rpondirs et s s 10y ows
oot e o 15100-20,300 bt The st poade
nd

fincings suggest that online cometic businesses shoud focus on creating &
convenient, safe, and user experience and implement digital marketing
the

eeds of
purchase intention.
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