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Abstract
This research aims to investigate the factors influencing the intention to adopt digital
signatures in government agencies in Thailand, focusing on enhancing operational efficiency,

reducing security and corruption issues, and minimizing paper usage and costs. The study also
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seeks to promote environmentally friendly digital innovations and align with the government's
digital transformation policies. A quantitative research methodology was employed, collecting
data from 310 representatives of 155 government departments, including organizational
leaders, senior executives, or designated officials. The data were analyzed using descriptive
and inferential statistics.

The findings indicate that perceived usefulness is significantly influenced by factors
such as performance expectancy (mean = 4.32, S.D. = 0.78), organizational support (mean =
4.15, S.D. = 0.85), and social influence (mean = 4.10, S.D. = 0.82), while perceived ease of use
is impacted by hedonic motivation (mean = 4.25, S.D. = 0.80) and price value (mean = 4.18,
S.D. = 0.77). Moreover, whereas perceived risk negatively influences this intention (r = -0.52,

p < 0.01)
Keywords: influencing adopt digital signatures government agencies
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